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From local activities to the first clean-up outside of Europe: a successful second year for the partnership with Healthy Seas

· Pan-European partnership between Hyundai Motor and marine conservation organisation Healthy Seas started in 2021 and broadened its scope in 2022
· Activities last year included beach clean-ups, underwater clean-ups, and educational programmes for school children 
· Partnership kicked off first clean-up in South Korea with Ghost Diving Korea
· Partnership robustly supports circular economy by incorporating collected waste into Hyundai’s products, such as ECONYL® floormats in IONIQ 5 and IONIQ 6

Offenbach, 01 February 2023 – Following the announcement of their partnership extension last March, Hyundai Motor and Healthy Seas proceeded to lead a successful year. Before entering an exciting third year of the partnership full of projects and activities, here is a look back on everything the collaboration achieved in 2022.
Last year, the partnership held more than ten activations in Europe and, for the first time, one outside of Europe in South Korea. Since 2021, the partnership has since broadened its scope and included activities that have reached a new level of engagement – not only among schoolchildren but also local communities and company employees.
As a leader in sustainable and innovative mobility solutions, Hyundai is strongly committed to its vision of ‘Progress for Humanity’. Last year’s activities have ranged from waste recovery activities, such as beach and underwater clean-ups to remove abandoned fishing gear, and educational programmes, in which children and local communities could learn more about marine conservation and sustainable lifestyles, to promoting a circular economy.
The abandoned nylon nets retrieved during the clean-up activities with Healthy Seas are regenerated by Healthy Seas’ founding partner Aquafil. These nets, together with other nylon waste, are turned into ECONYL® regenerated nylon to manufacture sustainable products.
“It is amazing what we have been able to achieve in 2022 through our partnership with Healthy Seas. Having expanded the scope of our cooperation, Hyundai and Healthy Seas have been able to engage even more with coastal communities, schoolchildren, and our employees,” said Michael Cole, President and CEO of Hyundai Motor Europe. “We saw great success in the first and second years of our partnership. This year, we hope to continue providing on our ‘Progress for Humanity’ vision.”
Return to Ithaca
After a record-breaking clean-up on the Greek island of Ithaca in 2021, Healthy Seas and Hyundai returned to kick off its 2022 activities and continue what the partnership started two years ago.
The ‘Return to Ithaca’ project deeply engaged the community of Ithaca, focusing on supporting fishers and educating local children. Roughly 180 children participated in the educational programmes. 
After clearing the sea of an abandoned fish farm in 2021, including metal pieces, pipes, and five tonnes of fishing nets, an additional 18.5 tonnes of fishing nets were removed in 2022. This feat would not have been possible without the support of ten organisations and partners, as well as a project team of 45 people, including 15 divers.
Ocean clean-ups to protect biodiversity
Apart from the kick-off activity on Ithaca, Hyundai has supported Healthy Seas throughout 2022 by organising various diving activities to retrieve abandoned fishing nets and fishing gear from the seas and oceans. In 2022, the partnership led clean-up activities in Greece, Spain, Croatia, and South Korea, the first activity Hyundai and Healthy Seas held together outside of Europe.
[bookmark: _Hlk124332260]Across all clean-up activities, more than 55 volunteer divers helped recover ghost nets and other waste from the water, collecting a total amount of 27 tonnes of waste.
Educating children about sustainability and marine conservation
In addition to the clean-ups, Hyundai and Healthy Seas also organised local educational activities for about 400 schoolchildren in several countries. The purpose of these educational programmes is to teach children the importance of keeping the world’s oceans clean. Young generations learn about the negative effects ocean pollution can have on marine and human life in hope of preventing more pollution in the future.
Last year started with a workshop in Tossa de Mar, Spain, in which Healthy Seas’ Virtual Reality Experience allowed children to be divers for a day. After that, the partnership organised a creative workshop at Tate Modern in London. Students from a local school had the opportunity to create something beautiful using rubbish in a fun journey from waste to art.
After a summer focused on clean-up activities, the second half of 2022 saw three large-scale programmes in France, Italy, and Germany.
Supporting Hyundai Motor France’s commitment to the sport of running, Healthy Seas helped organise a plogging race ahead of the annual Marseille-Cassis Classique Internationale half-marathon. Participants ran along the sea and could stop to pick up waste from the beaches of Marseille. The partnership also visited schools in both cities that give their names to the race. Learning about marine conservation sparked curiosity in the schoolchildren, and the local community showed its appreciation for the activities, with many teachers and parents joining in.
Shortly after the programme in France, Healthy Seas and Hyundai held another large educational day in Milan, with a focus on the circular economy and the benefits of the partnership. More than 70 children participated in the event, in which they could learn about the devastating effects of abandoned fishing gear on marine biodiversity, as well as the results of the partnership’s clean-ups. They were also able to see and touch ECONYL® regenerated yarn and learn about the sustainable products made from it, among them, the floormats in IONIQ 5 and IONIQ 6.
Disclaimer: CO2 and emissions data
· Electricity consumption combined for the Hyundai IONIQ 5 58 kWh with 2WD in kWh/100 km: 16.7; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 5 58 kWh with 4WD in kWh/100 km: 18.1; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (19” alloy rims) with 2WD in kWh/100 km: 17.0; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (20” alloy rims) with 2WD in kWh/100 km: 18.0; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (19” alloy rims) with 4WD in kWh/100 km: 17.9; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (20” alloy rims) with 4WD in kWh/100 km: 19.1; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 6 53 kWh with 2WD in kWh/100 km: 13.9; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 6 77.4 kWh (18” alloy rims) with 2WD in kWh/100 km: 14.3; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 6 77.4 kWh (20” alloy rims) with 2WD in kWh/100 km: 16.0; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 6 77.4 kWh (18” alloy rims) with 4WD in kWh/100 km: 15.1; CO2 emissions combined in g/km: 0 (WLTP)
· Electricity consumption combined for the Hyundai IONIQ 6 77.4 kWh (20” alloy rims) with 4WD in kWh/100 km: 16.9; CO2 emissions combined in g/km: 0 (WLTP)

- End -


About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. It is the regional headquarters responsible for selling vehicles in 47 European countries through 2,279 sales outlets, taking a 4.8-per cent market share in the third quarter of 2022. Seventy-two per cent of the vehicles Hyundai sold in the region are models engineered, tested, and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories primarily serving Europe: in the Czech Republic and Turkey.

In 2021, Hyundai Motor Company consolidated its position as a leader in the era of electrified mobility with the launch of its fully-electric midsize CUV IONIQ 5, the first model in its new IONIQ line-up brand. This model is built on the Hyundai Motor Group’s innovative Electric Global Modular Platform (E‑GMP). By the third quarter of 2022, more than 16 per cent of Hyundai cars sold in Europe were zero-emission vehicles (ZEVs), including IONIQ 5 and the fully-electric subcompact SUV KONA Electric. This makes Hyundai one of the leading manufacturers in terms of fleet share as well as total sales of zero-emission vehicles in Europe, as the company transitions to becoming a Smart Mobility Solutions Provider.

In July 2022, the company unveiled its IONIQ 6 Electrified Streamliner, which offers an array of advanced technologies, personalised space and features, as well as extended range, to redefine the boundaries of electric mobility. Together with IONIQ 5 and the upcoming IONIQ 7, Hyundai combines its customer-centric, zero-emission vehicle experiences – such as ultra-fast charging, spacious interior, and battery-supplied power – with future innovations that blend design, technology, and services to enhance in-car and out-of-car lifestyle experiences. Hyundai’s Prophecy and SEVEN concept cars already showcase what the company aims to achieve with the upcoming IONIQ models. More than 80 per cent of Hyundai’s line-up in Europe is now available as an electrified version, and the company plans to electrify its entire European line-up beyond 2025.

Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance, and five years of vehicle health checks.

More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @Hyundai.Europe
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About Hyundai Motor Company
Established in 1967, Hyundai Motor Company is present in over 200 countries with more than 120,000 employees dedicated to tackling real-world mobility challenges around the globe. Based on the brand vision ‘Progress for Humanity,' Hyundai Motor is accelerating its transformation into a Smart Mobility Solution Provider. The company invests in advanced technologies such as robotics and Urban Air Mobility (UAM) to bring about revolutionary mobility solutions, while pursuing open innovation to introduce future mobility services. In pursuit of sustainable future for the world, Hyundai will continue its efforts to introduce zero emission vehicles equipped with industry-leading hydrogen fuel cell and EV technologies.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.
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