
 

 

Hyundai Motor Europe Kaiserleipromenade 5 
63067 Offenbach, Germany 

T +49 692 714720 www.hyundai.news/eu 

 

 

 

 
New Warner Bros. Discovery documentary series takes 
viewers inside Hyundai’s circular economy approach 

 
• Hyundai and Warner Bros. Discovery team up to produce second original 

documentary short series, Going Circular, launching on 8 September 

• Series explores how Hyundai and Healthy Seas’ partnership supports the circular 

economy by discovering the topics ‘clean, protect, and recycle’ up close 

• Three self-contained films, each presented by a different host, will focus on major 

players that guide viewers through the topics 

• The documentary format will air in the first week of October 

• To learn more about Going Circular, visit our dedicated campaign landing page 

 

Offenbach, 8 September 2022 – Hyundai Motor and Warner Bros. Discovery (WBD) have 

collaborated to produce their second original documentary short series titled Going Circular. The 

new series explores how the partnership between Hyundai and Healthy Seas supports the circular 

economy by discovering the topics ‘clean, protect and recycle’ up close at a variety of European 

locations, including Greece, Slovenia, and Germany. 

The series will consist of three self-contained films with the first launching on 8 September. Each film 

is presented by a different host, who will interview the major players that share Hyundai’s vision of a 

sustainable future and guide viewers through the topics. The three films will also be combined in a 

long documentary format, which will air in the first week of October. 

“Going Circular tells an emotional story that underscores Hyundai’s sustainable and responsible 

spirit that is committed to delivering Progress for Humanity,” said Andreas-Christoph Hofmann, Vice 

President Marketing and Product at Hyundai Motor Europe. “In Hyundai’s second documentary short 

series with Warner Bros. Discovery Channel, we are able to bring an international audience on a 

journey to experience our CSV strategy based on the approach of the circular economy.” 

In line with its vision of ‘Progress for Humanity’, Hyundai announced its partnership with Healthy 

Seas in April 2021 as one activity of achieving its global CSV (Creating Shared Value) goal of 

fostering a more sustainable future. With the company’s commitment to developing innovative 

mobility solutions and Healthy Seas’ expertise in protecting marine ecosystems, the two 
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organisations hold a shared vision for shaping sustainable communities and supporting the circular 

economy. 

“After the success of our first documentary series, A Better Way, last year, it is great to join forces 

with Warner Bros. Discovery once again and introduce a global audience to our journey to a more 

sustainable world,” said Michael Cole, President and CEO of Hyundai Motor Europe. “By 

demonstrating how we are supporting the circular economy, we can continue to be a source of 

positive, revolutionary change throughout Europe and the rest of the world.” 

“We are looking forward to continuing our journey with Hyundai by working with them as a trusted 

long-term partner to deliver meaningful content that will inform and educate audiences around the 

circular economy,” said Mike Rich, Head of International Marketing Solutions at Warner Bros. 

Discovery. “By combining our creative expertise and unmatched global scale, we can truly connect 

with viewers and help Hyundai to raise awareness of issues of sustainability. 

Back to Blue, Value the Oceans 

Hyundai helped Healthy Seas to execute its largest clean-up ever off the coast of the Greek island 

of Ithaca. The first episode of the new documentary series follows both partners as they return to 

Ithaca one year later. The goal this time was to remove the remaining waste from last year and 

continue educating local children about marine conservation. In total, 23.5 tonnes of waste were 

recovered, including 18.5 tonnes of nets and five tonnes of other marine litter. 

The episode is hosted by York Hovest, an environmental activist who has spent the last few years 

accompanying organisations that oppose the destruction of the oceans as part of his ‘Heroes of the 

Sea’ project, and who has created a large database – featuring Healthy Seas – that bundles all 

activities for the protection and preservation of the marine ecosystem. Hovest speaks to Veronika 

Mikos, Director of Healthy Seas, and Pascal van Erp, Founder of Ghost Diving and Lead Diver of 

Healthy Seas, about the ‘Return to Ithaca’ project, the process of cleaning the ocean and its 

environment, and the problems caused by lost or abandoned fishing nets (ghost nets). 

Re-think with purpose 

Having hosted Hyundai and Discovery’s first documentary short series, A Better Way, in 2021, 

explorer and environmental activist – as well as Hyundai Motor Europe brand ambassador – 

Bertrand Piccard returns as host of the new series’ second episode. Piccard travels to Slovenia in 

IONIQ 5 to visit the warehouse and processing plant of Aquafil, one of Healthy Seas’ founding 

partners, and discover what happens to the ghost nets and other nylon waste after it is recovered, 

as well as the part this plays in promoting the circular economy. 

Piccard meets with Denis Jahić, General Manager of AquafilSLO, for a first-hand look at the 

regeneration process that Aquafil uses to turn nylon waste into ECONYL® recycled nylon, before 

going for a drive in IONIQ 5 to discuss the applications and features of ECONYL® – highly 

appropriate, given that it is used to make the floor mats available in IONIQ 5. 

https://www.hyundai.news/eu/articles/press-releases/world-oceans-day-2022-hyundai-and-healthy-seas-take-action-once-again.html
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In the centre of Ljubljana, Piccard then meets with Yasin Savci, CMF Senior Designer at Hyundai 

Motor Europe Technical Center, who is involved in sustainable design processes, including 

implementing the use of ECONYL® in IONIQ 5’s interior. Savci illustrates sustainability’s role and 

influence in automotive design and explains how more recyclable materials and eco-friendly 

manufacturing strategies are being used in new vehicles like IONIQ 5 and IONIQ 6 to bring a sense 

of well-being. 

Drive sustainability on all grounds 

In the third episode, Hyundai Motorsport ETCR driver Norbert Michelisz takes us onto the racetrack 

to discover the vision of Hyundai Motorsport about sustainability. 

Speaking with Sebastian Bekmann, Advanced Exterior Designer at Hyundai Motor Europe Technical 

Center, and Stefan Henrich, Director of Marketing and PR at Hyundai Motorsport GmbH, Michelisz 

hears how Hyundai’s sustainability goals and motorsport work their way into automotive design, 

especially the sleek streamliner exterior and sustainable internal materials of IONIQ 6. They also 

discuss the importance of extensive testing of roadgoing cars, as well as how the future of motorsport 

will be sustainable through electrification. 

Journey of a net 

When viewed in combination, all three self-contained films chart the journey of a ghost net from 

waste to car. In Episode 1, we see how Healthy Seas recovers the nets from the oceans, which are 

then sent to Aquafil to be recycled into ECONYL® in Episode 2, and that ECONYL® is then used to 

make the floormats for IONIQ 5 and IONIQ 6, as seen in Episode 3. 

This drive for sustainability has inspired Hyundai Motorsport’s plans for electrification of high-

performance racing cars, with the development of battery and hydrogen electric models already well 

underway. As Hyundai Motor’s rolling labs, such as RN22e, demonstrate an ambition to become a 

leader in the zero-emission future, there is certainly more to come from Hyundai in the future. 

The content has been produced by WBD’s Brand Solutions, which has a proven track record of 

designing creative content that delivers true impact and engagement for the largest international 

brands. 

Disclaimer: CO2 and emissions data 

• Electricity consumption combined for the Hyundai IONIQ 5 58 kWh with 2WD in kWh/100 km: 
16.7; CO2 emissions combined in g/km: 0 (WLTP) 

• Electricity consumption combined for the Hyundai IONIQ 5 58 kWh with 4WD in kWh/100 km: 
18.1; CO2 emissions combined in g/km: 0 (WLTP) 

• Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (19” alloy rims) with 
2WD in kWh/100 km: 17.0; CO2 emissions combined in g/km: 0 (WLTP) 

• Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (20” alloy rims) with 
2WD in kWh/100 km: 18.0; CO2 emissions combined in g/km: 0 (WLTP) 
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• Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (19” alloy rims) with 
4WD in kWh/100 km: 17.9; CO2 emissions combined in g/km: 0 (WLTP) 

• Electricity consumption combined for the Hyundai IONIQ 5 77.4 kWh (20” alloy rims) with 
4WD in kWh/100 km: 19.1; CO2 emissions combined in g/km: 0 (WLTP) 

• IONIQ 6 is not currently available for sale. Electricity consumption and CO2 values for this 
model have not yet been determined. 

 

- End - 

 

 

About Hyundai Motor Europe HQ 

Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. It is 

the regional headquarter responsible for over 40 markets with more than 3,000 outlets, taking a 4.7 per cent 

market share in the first half of 2022 (ACEA data). Over 70 per cent of the vehicles Hyundai sold in the region 

are models engineered, tested, and built in Europe to meet the needs of European customers, served by the 

company’s extensive European infrastructure. This includes two factories primarily serving Europe: in the 

Czech Republic and Turkey. 

 

In 2021, Hyundai Motor Company consolidated its position as a leader in the era of electrified mobility with the 

launch of its fully-electric midsize CUV IONIQ 5, the first model in its new IONIQ line-up brand. This model is 

built on the Hyundai Motor Group’s innovative Electric Global Modular Platform (E-GMP). In the first half of 

2022, more than 16 per cent of Hyundai cars sold in Europe were zero-emission vehicles (ZEVs), including 

IONIQ 5 and the fully-electric subcompact SUV KONA Electric. This makes Hyundai one of the leading 

manufacturers in terms of fleet share as well as total sales of zero-emission vehicles in Europe, as the 

company transitions to becoming a Smart Mobility Solution Provider. 

 

In July 2022, the company unveiled its IONIQ 6 Electrified Streamliner, which offers an array of advanced 

technologies, personalised space and features, as well as extended range, to redefine the boundaries of 

electric mobility. Together with IONIQ 5 and the upcoming IONIQ 7, Hyundai combines its customer-centric, 

zero-emission vehicle experiences – such as ultra-fast charging, spacious interior, and battery-supplied power 

– with future innovations that blend design, technology, and services to enhance in-car and out-of-car lifestyle 

experiences. Hyundai’s Prophecy and SEVEN concept cars already showcase what the company aims to 

achieve with the next IONIQ models. More than 85 per cent of Hyundai’s line-up in Europe is now available as 

an electrified version, and the company plans to electrify its entire European line-up beyond 2025. 

 

Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, 

providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five 

years of vehicle health checks. 

 

More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news. 

 

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @Hyundai.Europe 

 

Contact 

Adriana Cerami      Lina Dujic 

Head of Section Corporate & Brand PR   Corporate & Brand Communications Expert 

http://www.hyundai.news/
https://twitter.com/hyundaieurope
https://www.instagram.com/hyundai.europe/
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+49(0)69 271472 – 614     +49(0)69 271472 – 464 

 

About Hyundai Motor Company 

Established in 1967, Hyundai Motor Company is present in over 200 countries with more than 120,000 

employees dedicated to tackling real-world mobility challenges around the globe. Based on the brand vision 

‘Progress for Humanity,' Hyundai Motor is accelerating its transformation into a Smart Mobility Solution 

Provider. The company invests in advanced technologies such as robotics and Urban Air Mobility (UAM) to 

bring about revolutionary mobility solutions, while pursuing open innovation to introduce future mobility 

services. In pursuit of sustainable future for the world, Hyundai will continue its efforts to introduce zero 

emission vehicles equipped with industry-leading hydrogen fuel cell and EV technologies. 

 

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of 

release. However, the company may upload new or updated information if required and assumes that it is 

not liable for the accuracy of any information interpreted and used by the reader. 
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